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SAFE HARBOR
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Å This presentation contains forward-looking statements regarding our business and 

future financial and operating results made pursuant to the safe harbor provisions of 

the Private Securities Litigation Reform Act of 1995.

Å These forward-looking statements are based on managementôs current assumptions 

and expectations of future events. Actual events and results may differ from those 

predicted.

Å Please refer to the cautionary statement and risk factors in our most recent annual 

report on Form 10-K, subsequent quarterly reports on Form 10-Q, and other filings 

with the Securities and Exchange Commission.

Å This presentation also contains Non-GAAP financial measures and more information 

about our use of such Non-GAAP financial measures, as well as a reconciliation of 

the most directly comparable historical GAAP financial measure to the corresponding 

historical Non-GAAP financial measure, can be found in our related financial filings in 

the section titled ñNon-GAAP Financial Measures.ò
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INVESTMENT SUMMARY
(NYSE:  TTC)

Summary & Financial Performance

Å Rich History and Deep Expertise in 
Solutions for the Outdoor 
Environment & Development of 
Distribution and Customer Care 
Networks

Å Diverse Portfolio of Markets & 
Products

Å Innovation & Brand Leadership

Å Strong Financial Performance
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*Non-GAAP Measure:  refer to the Appendix of this presentation for additional 

information and reconciliation
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DIVERSE PORTFOLIO
Fô19 REVENUESð$3.1 BILLION

26%

Segments

26%

Professional
78%

Residential
21%

Equipment

88%

Irrigation

12%

Product Type

Professional

Fô19 Sales: $2,443 million

Fô19 Segment Earnings: 15.6%

Residential

Fô19 Sales: $661 million

Fô19 Segment Earnings: 9.9%

Other
1%

United States

77%

International

23%

Geographic Market
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Charles Machine Works 

ÅStrong underground construction brands

ÅGlobal network of world class dealers

ÅLong-standing customer relationships

ÅGrowth opportunities 
Infrastructure (water, wastewater)

Telecom (fiber optics, 5G)

Utilities (gas, electricity)

PROFESSIONAL SEGMENT
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Landscape and Grounds Market

ÅServing Contractor Needs Year-Round

ÅHeavy Use Drives Replacement & Parts

ÅTTC Advantage
Leverage Brand & Product Leadership

Product Innovation, Durability & Quality
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